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The Bisnode Index of Women Influence – BIWI – is a unique index used to compare various countries according to the influence 
women have on their economies. The influence of women is measured according to four parameters: share in the number of 

companies, share in the number of employees, share in revenues and share in net profits. The share of the number of women-owned 
companies compared to the total number of companies is the base for calculating the BIWI. This base is then multiplied by the 

volume of business of women-owned companies, which is measured by the number of employees, revenues and earned net profits.



AUSTRIA

CROATIA

CZECH

GERMANY

HUNGARY

NORWAY

POLAND

SERBIA

SLOVAKIA

SLOVENIA

SWITZERLAND

89,9

71,9

98,5

85,9

124,0

106,0

106,6

93,2

83,3

127,6

78,1

BIWI INDEX EUROPE
Average 1000 125

Women in Slovenia have 
the greatest influence on 
the domestic economy, 
according to the BIWI. 
They are followed by 
Hungarian women 
entrepreneurs, while 
Austria also has an 
above-average BIWI. 
Other six countries have 
a BIWI Index below 100.

Eleven Bisnode countries were included in this analysis. The average influence of women on the 
level of all eleven analysed countries represented the base BIWI, with a value of 100. The countries 
with a BIWI over 100 are characterised by a greater influence of women on the domestic economy in 
comparison to the total average of all eleven countries, while countries with an index under 100 are 
characterised by a lower influence of women on the domestic economy.



The ranks used to measure the shares of women entrepreneurs in the total economy according to specific 
parameters indicate that Hungarian women entrepreneurs have the largest shares according to the number of 
companies and employees. Slovenian women have the largest shares of earned revenues and net profits.
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1,07 1,00 0,97 0,84 0,78 0,74 0,69 0,68 0,58 0,94 1,21

RATIOS

According to the ratio of the share of the number of employees in women-owned companies to the share of the number of 
companies controlled by women, women-owned companies in Norway, Austria and Poland on average employ more than 
men-owned companies. In Norway employment in women-owned companies is 21% above the level of the economy. In 
other countries the ratio is below 1, suggesting that women-owned companies employ fewer people than men-owned ones.

NO OF EMPLOYEES SHARE/NO OF COMPANIES SHARE
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1,13 0,63 1,02 0,77 0,64 0,86 0,88 0,59 0,40 0,85 0,81

REVENUES SHARE/NO OF COMPANIES SHARE

The ratio of the share of women-owned companies in earned revenues to the share of the number of companies 
controlled by women indicates that Austrian women entrepreneurs earn on average 13% more revenues 
compared to the economy’s average. In other countries, except Slovenia, women-owned companies on average 
earn significantly lower revenues than men-owned companies.
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0,71 0,80 1,09 0,62 0,72 0,81 0,50 0,43 0,25 0,99 0,67

NET PROFIT SHARE/NO OF COMPANIES SHARE

The ratio of the share of women-owned companies in earned net profits to the share of the number of companies controlled 
by women indicates that Slovenian women entrepreneurs earn higher net profits than their male colleagues. The net profits 
of women-owned companies are on average higher by 9% than the Slovenian economy’s average. In other countries, 
women-owned companies on average have a lot lower net profits.
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